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H&C Communications has grown from two stations in one state to six
stations in five states.
Six stations who are good citizens, providing leadership in public affairs,
local news and public service. And all committed to state-of-the-art excellence for the
citizens of Tucson, Des Mones, Nashville, Daytona Beach-Orlando and Houston.
H&C Communications, where excellence is alwavs state-of-the-art. l

H&C Communications, Inc.

KPRC-TV  KP'RC-Radio WV KVOA-TV WESH-TV KCCI-TV

| louston Houston Nashville Tucson Daviona Beach-Orlando Des Moines
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“a major contributor to the image

of responsible radio”

[

Earl Nightingale’s programs are
carried on more than 500 stations
in the U.S. alone !. . making it
the most widely sponsored
program on radio today.

A fresh, five-minute program,
specifically designed with your
advertisers in mind.

Irresistible, new, bright, sparkly

Nightingale nuggets, the perfect

drive time partners for your
quorite aduvertisers.

Ll

OUR GUEST
AT THE N.A.B.

Nightingale Hospitality
Suite 21-121
North Tower
Las Vegas Hilton

For program rates and availabilities, a
complete sales kit with audiocassette
presentation, and additional informa-

tion, please write or phone
1-800-572-2770.

Earl Nightingale Radio Features
Nightingale-Conant Corporation
7300 North Lehigh Avenue
Chicago, Illinois 60648
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” CATCH THE STARS!

Some of the many stars and surprises you'll
rediscover in this award-winning and colorful
series now returning to television include:

ROBERT {*'Baretta”) BLAKE MARIETTE (*“Peyton Place’”) HARTLEY
LLOYD (*‘Dynasty”’) BOCHNER JAMES ('‘Hawaii Five-0"") MacARTHUR
RORY (*“The Texan’') CALHOUN GAVIN (*‘Love Boat’) McLEOD
DABNEY (*‘Buffalo Bill’’) COLEMAN LEONARD (**Star Trek’’) NIMOY

JIM (“*Dallas’") DAVIS RONALD REAGAN

JAMIE (“M*A*S"H") FARR DALE ("'Wells Fargo’’'} ROBERTSON
ANNE (**Honey West'’) FRANCIS MARION (“*“Happy Days'') ROSS
GEORGE (*‘Hollywood Sguares’) GOBEL ROBERT (*'The Detectives) TAYLOR

_ally b FORREST (“'F Troop’") TUCKER EER
‘30 DALE ROBERTSON CEow mrm s ””””””"""‘::f‘"" 4’4"
w8 g
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[1“The most successful Western series in
broadcasting history
..one of the top 3 syndicated shows on TV
forover7 years!” —UNITED PRESS INTERNATIONAL (UP1)

[1“The shows are all true, carefully researched
and documented.” -san pieco union

BLAIR ENTERTAINMENT |

1290 Avenue of the Americas ® New York, NY 10104 e (212) 603-5990




TRANSTAR
#2 In
Jacksonville

In its third book, running Transtar’s adult contem-
porary format 20 hours a day (and all weekend) via
satellite, 97 WAIV-FM in Jacksonville is stronger

than ever:

Jacksonville, Flofida
Arbitron AQH Share
Fall 1984, M-S, 6A-Mid.

#2 Adults 25-54 14.0
#1 Women 25-54 17.3

Would you like ratings like this in your market? Call

us now.*

1-800-654-3904

Quality Satellite Network

Come see us at the NAB - TRANSTAR Suite, Las Vegas Hilton.

*Transtar’s adult dontemporary format is available on a market- exclusive basis.
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Storer battle ignites Hill concern
Rumors create turbulent week for CBS
Sneak peek at the technology of NAB 85

STORER STORY O Battle for Storer continues in
financial filings; congressmen show concern over
FCC's role in proxy fight. PAGE 39.

ON GUARD O CBS makes defensive moves in a
week where takeover rurnors drive up stock
price. PAGE 43.

NAB 85 O This year’s equipment exhigition is
marked both by its size and diversity. In this
special report, BROADCASTING highlights the

wares on display, broken down by product
category. PAGE 49. A list of the who's and what's in
the exhibit hall is on PAGES 57-114. A rundown of the

Homestead Air Force base. PAGE 140.

COURT TURN C Panelists at bar association
session predict fairness doctrine relief more likely
to come from courts than FCC or Congress. PAGE
142,

FINE TUNING C Petition by Media General at FCC
seeks clarification of cable act: what constitutes
franchise fees. PAGE 143.

WHEEL WINNER O Wheel of Fortune widens lead as
top syndicated show in Nielsen's Cassandra
report for February. PAGE 148.

agenda and the convention’s highlights appears

ON PAGES 114-124. CLEAR SAILING O Justice Department raises no

objections to switch of Arizona cable systems by

FCC REQUEST O Storer asks FCC to overrule staft Times Mirror and Storer. PAGE 151.

decision that would allow Committee for Full Value
of Storer Communications to take control of
company. PAGE 132.

LOOKING UP O After year at helm of NBC News,
Larry Grossman has brought the network back, in
both prestige and ratings. PAGE 159.

PRESIDENT'S POSITION O Reagan officials testify
before House subcommittee on administration
position on international satellite competition.
PAGE 132.

CLIPPERS CLIPPED O Supreme Court refuses to
overturn court decision which ruled videotaping
news programs and selling excerpts violated

LOGGING IN AT Fcc 0 Commenters at FCC favor copyright laws. PAGE 161.

creation of international satellite systems that
would compete with Intelsat. PAGE 136. MAN OF SCIENCE O Tom Keller, NAB's senior VP,
science and technology, has helped guide
industry through development and regulation of

its newest technologies. PAGE 183.
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CABLE VICTORY O Tele-Communications Inc. wins
First Amendment fight in Fiorida over access to

Business Briefly
Cablecastings
Changing Hands
Closed Circuit
Datebook
Editorials

Fates & Fortunes
Fifth Estater

For the Record
In Brief

Law & Regulation
The Media
Monday Memo
Open Mike
Programing
Riding Gain

Stock Index
Technology
Telecastings

Kroadeasting (ISSN 0007-2028) is published 52 Mondays a year by Broadcasting Publications Inc., 1735 DeSales Street. N.w. Washington, D.C. 20036. Second-class postage paid
atwashington. D.C., and additional offices. Single issue $2 except special issues $3.50 (50th Anniversary issue $10). Subscriptions. U.S. and possessions: one year $E5, two years
$125, three years $175. Canadlan and cther international subscrbers add $20 per year. U.S. and possessions $170 yearly lor speclal delivery, $100 for first-class. Subscriber’s
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Society Bank is.

We’ve been in communications
financing for over 40 years, be-
coming specialists you canrely on.
In radio, television, cable and all
facets of the communications field.

For a conventional loan, a
complex proposal, or specialized
cash management, Society’s
seasoned teamn can prepare a
package to meet your financial
needs. As a communications

P

bank, our experience and per-
spective enable us to take a more
creative approach to lending.

Communicate with us soon.
Give Chuck Coon, Jolen
Cameron, or David Fulton of our
Communications Division a call
at (216) 622-8645. Or write to
Society Bank, Communications
Division, 127 Public Square,
Cleveland, Ohio 44114.

We can help you make waves.

Society

BANK

Join us at the MGM Grand
during The NAB Convention,
April 14-17. Ask at the desk
for The Society Bank Suite.
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Tit for tat

U.S. Court of Appeals” opinion
upholding FCC order asserting
broadcasters have broad discretion in
meeting programing needs of children,
including considering children's
programing provided by public
broadcasting (BROADCASTING, March
25), was good news for Corporation for
Public Broadcasting President Edward
Pfister. He told BROADCASTING that
“should opportunity arise,” he may ask
commercial networks and National
Association of Broadcasters to “match
our children’s commitment dollar for
dollar.” Pfister’s reasoning: “Since we are
now able to help them in terms of the
measurement of our children’s product,
why shouldn’t they help us do that which
is most helpful to them?”

How much would it cost commercial
broadcasters to go along with Pfister if he
asks? CPB budget for children’s
programing is $7.5 million in 1985, $10
million in 1986.

See above

National Association of Broadcasters
reaction to peace offering from House
Telecommunications Subcommittee
Chairman Tim Wirth (D-Colo.)
(BROADCASTING, April 1} is “positive.”
NAB President Eddie Fritts is sending
letter to Wirth asking for meeting to
discuss, among other things, children’s
television and funding for public
broadcasting. Fritts says NAB wants to
discuss some potential initiatives in both.
One idea that continues to generate interest
is possibility of commercial broadcasters
providing annual national telethon to raise
funds for public broadcasting.

Meanwhile at Multimedia

In buyout fury these days media seem to
have forgotten about Multimedia. Yet
within past two weeks, that company’s
stock has risen from 483 to 53%, $4.50
more than management group wants to
pay other shareholders in leveraged buyout
proposed at beginning of February
(BROADCASTING, Feb. [1}. Only
conclusion to draw is that investor money
is betting that higher bid has surfaced, or
that outside/disinterested directors of
company were dissatisfied with initial
LBO offer. Knowledgeable source has
said negotiations are going on between
those directors, represented by Brown
Brothers Harriman and Skadden, Arps et.
al., and leveraged buyout group. In

previous LBO’s, Metromedia, Harte-Hanks
and SFN, lawsuits have been filed by
shareholders challenging buyout offers, but
readjustments have usually added only 25
cents or so to share price.

Name of William Simon, who appears
elsewhere in this magazine as perhaps
helping to bid on CBS (see “Top of the
Week,” also has turned up in Greenville,
S.C., where Multimedia is based.

Simon's Wesray Corp., it has been
rumored by more than one source, has

put up informal offer of $60 cash per share
for Multimedia. One investment banker
hypothesized that Wesray may have sizable
holding in Multimedia, and will profit
either way.

Candidates

Among names o surface in connection
with search for new president of
Association of Independent Television
Stations is that of David Markey, head of
National Telecommunications and
Information Agency, and Martin
Rubenstein, communications consultant
and former president of Mutual
Broadcasting. INTYV is reportedly still
several weeks from decision. Still in
running for post, according to INTV
source, are INTV’s Jim Hedlund, vice
president of government relations, and
Howard Kamen, vice president,
marketing.

Yearly fees out

FCC last week had under internal review
amended cost-of-regulation fee schedule
bereft of annual fees for broadcasters that
were in original schedule (BROADCASTING,
March 11). Source said proposal would
raise “close to” what could have been
raised with annual fees by assessing
charges for variety of applications filed
with Mass Media Bureau. FCC is
planning to forward amended schedule to
Congress this week.

Leaner RKO

RKO Radio Networks, acquired by The
United Stations (BROADCASTING, March
4), will drop its live, five-hour, overnight
Night Time America broadcast in 90 days.
RKO Radio Networks President Bill
Hogan said show did not generate enough
revenue to keep it on air. Also slated to
be cut is People Magazine Minute,
introduced last October. Both programs
are part of Radioshows—RKQ’s program
distribution arm. Asked about other
programing cuts, Hogan said: “Everything
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is being looked at closely.” United
Stations is expected to close on RKO
acquisition early this week.

Escalator out of order

Another contest may be brewing for top
spots on National Association of
Broadcasters boards. Richard
Oppenheimer, president and general
manager, KIXL(AM)-KHFI-FM Austin Tex.,
is considering running for radio board vice
chairmanship against Bev Brown,
KGAS(AM) Carthage, Tex., who has
announced his candidacy. If Oppenheimer
runs, that leaves Bill Turner, KCAU-TV
Sioux City, lowa, who is seeking TV
board chairmanship, as only candidate not
facing challenge. Radio Board Chairman
Ted Snider, KARN(AM)-KKYK(FM) Little
Rock, Ark., Radio Board Vice Chairman
Edward Giller, Gilcom Corp., Altoona,
Pa., and Walter May, East Kentucky
Broadcasting, Pikeville, Ky., are seeking
joint board chairmanship. Clyde Price,
WACT-AM-FM Tuscaloosa, Ala., and John
Dille, WTRC(AM)-WYEZ(FM) Elkhart, Ind.,
are running for radio chairman. Race for
TV vice chairman is between Peter Kizer,
Evening News Association, Detroit, and
Wallace Jorgenson, Jefferson-Pilot
Broadcasting, Charlotte, N.C.

Payoff

National Association of Broadcasters
turned profit of $10,000 on advertising
sold in program for annual convention in
Las Vegas next week (April 14-17). For
first time association sold space in
program, which cost $50,000 to print. It
grossed $60,000 from ads.

Appointment in Lisbon

Frank Shakespeare, vice chairman of
RKO and chairman of Board for
International Broadcasting, is expected to
leave those posts in summer to become
ambassador to Portugal. White House
announcement of his appointment is due in
next couple of weeks. White House
reportedly has not focused on
Shakespeare’s successor at BIB, which
oversees operations of Radio Free Europe
and Radio Liberty, but person believed to
be leading contender is former Senator
James Buckley (R-N.Y.), who is now
president of radios. He has already
announced plans to leave that post later
this year; his experience at radios, some
feel, gives him kind of experience that
would enable him to hit ground running as
BIB chairman.




Transtar’s
Format 41
Has Gone...
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...Gone through (5,16)
the roof 1n ratings: !

The ratings are in for Joy 107 FM scoring #2 in Adults 25 to
54 in the Miami-Ft. Lauderdalerféll 1984 book. . .its first
book on Transtar’ FORMATA1 *. The growth since it—
—started has been-<chronicalled in the monthly Arbitrends
Starting with a Spring 1984 share of 31 (12 +), Joy 107
now earns a 5.6 (12+) share. . .and it's all concen-
trated in the money demo's.

4.9

*A service mark of Transiar Radio Network.
(June-QOct-Nov)*

...Gone through
the roof 1n sales:

Joe Amaturo, Owner and President of Joy
107 FM, says 1t best: “This 1s a lucrative for.
tmat because it focuses on the 'Earnings Boom.
Both the listeners and the buyers love it. This

station made an imme- ,
diate impact in South

Florida in audience and
sales gains...significant

gains. This is a—marvelous
format, out_it's tricky. Until

Transtar came along we found
doing the format was not as easy
asit seemed. It's damned hard tc
get the right songs, the exact righ!
sequence, and just the right talent
approach. Transtar knows how to

make this tricky formafwm big.™  joe Amaturo.
Owner/President joy 107 FM

" . .Cone to exclusive affiliates

1IN these major markets:

Miami-Ft. Lauderdale (FM), Washington D.C. (FMJ, Sacra-
mento (AM), New York (FM), Chicago (FM), Minneapolis=St.
Paul (FM), Portland, Oregon (FM), NewOrleans(FM), and in
many medium and small markets. Call_us now hefore it's
gone In your market.

*Arbitrend Shares'12+ AQH M-S 6A-12M
*Fall"1984 Arbitron 12+ ACH M-S 6A-12M

1-800-654-3904 Zr<iiini=Z i<

The Quality Satellite Network
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Plea for unity

Cable operators and broadcasters must re-
solve the must-carry issue together to avoid
intervention by Washington lawmakers and
regulators, said Ralph M. Baruch, chairman
of Viacom International, last week.

"When an issue like this is permitted to
fester,” he told a meeting of the Ohio State
Cable Television Asscciation in Columbus
on Tuesday, “it never fails to draw the atten-
tion of legislators and regulators. We cannot
allow this to happen.”

Reminding his audience that Viacom is
deeply involved in both broadcasting and
cable, Baruch urged the two industries to
reach a consensus on must-carry and then
appreach Congress or the FCC with recom-
mendations for changes in the must-carry
rules.

He said cable systems now are being
forced to carry stations “which can by no
means be called ‘local’; which have very lit-
tle, if any, interest to the local cable televi-
sion subscriber, and which are pushed onto
cable systems by broadcasters who have
nothing to lose by this additional reach into
adjacent and sometimes outlying markets."”

Despite enlarged channel capacity, Ba-
ruch said, cable systems are "forced by the
sheer weight of the so-called local must-car-
ry signal to eliminate services which the
viewer wants and should be entitled to re-
ceive.”

Baruch said broadcasters who advocate
substantial expansion of the must-carry
rules “are playing with fire" because their
extreme position will cause many cable op-
erators to go to the other extreme and advo-
cate elimination of all must-carry rules.
"While the cable position of eliminating
must-carry has had socme favorable reacticn
at the FCC, it is—in the present regulatory
and legislative environment—just as unreal-
istic a position as the one taken by scme of
these broadcasters,” he said.

Baruch said one possible sclution to the
dispute would be to limit must-carry signals
to some percentage of the cable system s
total activated channel capacity. Ancther

-

} v

%,

.

Baruch

possibility, he said, would be to limit the
number of duplicated network affiliates or
PBS stations that a cable system would be
required to carry. Or, he said, a limit on the
geographical area in which a cable system
must carry broadcast signals would be an-
other possibility.

Differences over cable rules

The National Cable Television Association
has generally endorsed FCC propoesals to
eliminate certain rules governing the tech-
nical quality of cable service and to raise
signal-leakage limits for cable systems.
Broadcasters, however, have urged the
commission to rethink the signal-leakage
proposal.

In comments at the FCC, the NCTA said
it supported the deletion of cable service
quality standards, but it alsc urged the com-
mission to adopt a rule pre-empting state
and local regulation. “Experience demon-
strates that state and local authorities will
attempt to fill the regulatory vacuum left by
commission deregulation,” NCTA said.

NCTA noted that the FCC has proposed
to publish as guidelines the technical speci-
fications proposed for deleticn in an Office
of Science and Technology bulletin. NCTA,
therefore, suggested that the commission
adopt a rule specifying that: “Local fran-
chise agreements may not include, directly
or indirectly, requirements regarding the
technical performance of a cable system
that are different from or additional to the
guidelines published in the Office of Sci-
ence and Technolegy bulletin.”

NCTA also asked the FCC to raise the
signal leakage limits higher than proposed.
The current leakage limit for cable oper-
ations between 54 mhz and 216 mhz (the
systems affected by the proposal) is 20 mi-
crovolts per meter at three meters. The no-
tice proposes to increase that to 50 micro-
volts per meter at three meters. NCTA
recommended that the level be increased to
100 microvolts.

The Association of Maximum Service
Telecasters, however, said the FCC's own
proposed signal leakage limit increase was
“far too lenient and would result in serious
interference problems for off-the-air broad-
cast viewers who live in areas passed by
cable.”

The National Association of Broadcasters
said the signal-leakage limits should not be
increased "unless and until it has been de-
termined, through further study, that harm-
ful interference to over-the-air services will
not result.”

In addition. NAB said the commission, in
proposing to delete certain cable quality
performance standards, had “"properly pro-
posed to retain the requirement that must-
carry signals be retransmitted without ma-
terial degradation. As the commission
states in the notice, cable systems should
provide must-carry signals at a quality level
equivalent to that available over the air, and
in NAB's view, that is the very least that
common sense and equity require.”

Broadcasling Apr 8 1985
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Ratings happy

MTV Networks Inc.'s Nickelodeon program
service for children said last week that in the
first quarter of 1985 it averaged a 1.0 Nielsen
rating for its entire pregraming day (7 a.m.-8
p.m., Monday-Sunday), setting a new rec-
ord for itself and leading all other cable-
originated basic network services for the
quarter.

Nickelodeon said the 1.0 rating represent-
ed a 25% gain from its 0.8 rating in the
fourth quarter of 1984 and credited "the per-
formance of many new additions to the net-
work's program lineup as well as a com-
pletely new on-air look.” As of February,
Nickelodeon was said to be available in 24.9
million households.

MTV Networks' Music Television said its
first-quarter average was a 0.9 rating for its
full 24-hour programing day, the same as in
the fourth quarter of 1984, and reflected “the
stability of MTV in reaching its target audi-
ence of viewers, aged 12-34." MTV was re-
ported to be available in 25.8 million house-
holds as of February.

MTV listed other first-quarter Nielsen
averages, calculated on a total-program-day
basis, for cable-originated basic networks
as follows (except for Nickelodeon's, all are
also 24-hour ratings): Nickelodeon 1.0, MTV
0.9, USA 0.9, CBN 0.8, ESPN 0.7, CNN 0.6,
CNN Headline News 0.4 and Lifetime 0.3.

You are there

There seems to be a trend toward more live
event coverage at Cable News Network.

The network plans to provide extensive
live coverage of the retrial of Claus Von Bu-
low frem Providence, R.I., scheduled to be-
gin today (April 8). Providing summaries
and updates to complement the live feeds
will be CNN correspondent Charles Feld-
man. (Von Bulow was convicted in 1982 of
attempting to murder his wife with insulin
injections, but the conviction was over-
turned on appeal.)

Later this week (April 12-13), CNN in-
tends to provide 11 hours of live coverage of
an arms control conference at Emory Uni-
versity in Atlanta. Among those expected to
speak: Robert McFarlane, assistant to the
President for national security affairs; for-
mer Republican senator and prospective
1988 presidential candidate Howard Baker;
Harcld Brown, former secretary of defense;
Zbigniew Brzezinski, former national secu-
rity adviser; Henry Kissinger, former secre-
tary of state and naticnal ‘security adviser;
Cyrus Vance, former secretary of state;
James Schlesinger, former secretary of de-
fense, and K. F. Mikhailov, representative of
the USSR.

Expanding world

Yesterday (Apri! 7), the Nickelodeon cable
network premiered National Geographic's
FExplorer, a three-hour, magazine-formatted
series of scientific, natural history, travel,
adventure and historical documentaries
that will air Sundays at 5-8 p.m. Each pro-



gram will feature five to 10 films ranging
from 10 minutes to an hour, and each will
contain a regular segment, “On Assign-
ment,” that will bring "updates on many ex-
citing projects and expeditions the society
is involved in around the world,” according
to National Geographic Society President
Gilbert Grosvenor. Explorer will feature the
films of independent filmmakers, the British
Broadcasting Corp., the Australian Film
Comimission, museums, zoos and universi-
ties, as well as documentaries produced by
National Geographic. It will travel to such
locations as Iceland, Mexico, Japan, Siberia
and Italy's ancient Hurculaneum, a city en-
tombed by the same Mount Vesuvius erup-
tion that buried Pompeii.

Library card

Showtime/The Movie Channel Inc. said it
has signed a 10-year licensing agreement
giving its Showtime and Movie Channel ser-
vices access to the approximately 4,700 ti-
tles in MGM/UA's film library.

The deal with MGM/UA was said to in-
clude all MGM and United Artists films that
have completed their syndication runs and
all Warner Bros. titles prior tc 1950. Among
the features are "The Maltese Falcon” with
Humphrey Bogart and Mary Astor, "Singing
in the Rain" with Gene Kelly and Debbie
Reynolds, and Alfred Hitchcock's “North by
Northwest” with Cary Grant and Eva Marie
Saint.

Officials said all films will have an 18-
month pay TV window, and will begin ap-
pearing on Showtime and The Movie Chan-
nel this year.

"This is the richest film library in the
world, containing more entertainment, leg-
end and lore than any other single body of
motion pictures,” said Fred Schneier, Show-
time/TMC senior vice president, program
acquisition and program enterprises. "With
its incredibly diverse selection of comedy,
drama, adventure and glamour, it serves as
an excellent complement to the breadth of
film titles currently offered on The Movie
Channel. The MGM/UA library is a unique
treasure trove from which Showtime/The
Movie Channel programers will be able to
draw for the next decade.”

‘Wanted’' is wanted

The western series, Wanted: Dead or Alive,
was slated to join The Virginian and Lancer
last night (April 7) at 9:30 p.m. NYT as part
of the USA Network's Sunday Showdown se-
ries. Wanted, a network feature from 1958 to
1961, stars Steve McQueen and Wright King
as bounty hunters trying to track down
criminals for reward money. Among its
guest stars: Mary Tyler Moore, Michael Lan-
don, Cloris Leachman and Claude Akins.

Theater buys

Rainbow Programing’s Bravo service said it
has acquired the Hollywood Television Thea-
ter series, a collection of 11 productions fea-
turing such stars as Walter Matthau, Stacy
Keach, William Shatner, Julie Harris and
Robbie Benson, from the Entertainment
Network Inc. The plays, produced by non-
commercial KCET(TV) Los Angeles, include
works by George Bernard Shaw, Clifford

Al 2 ¥

Baseball symbiosis. Buckeye Cablevision, a system serving 101,000 subscribers in Toledo,
Ohio, believes it is the first cable affiliate of a broadcast network affiliate. According to
Buckeye President John Karl {1), the system has struck a deal to carry Detroit Tiger basebalt
games originated by NBC affiliate woivirv) Detroit. According to Karl, the system will carry
woIv's 44 (mostly away) games on the same channel as Pro-Am Sports System (PASS), a
regional cable sports network whose general manager is William Wischman (r). PASS, which
the system added as a basic service in place of the ill-fated Sports Time service, features 88
(mostly home) Tiger games. “It's a damn good deal,” said Karl. Each game includes eight
minutes of commercial time that the system may sell, he said. What's more, he added, the
system will now be able to drop carriage of wbivas a distant signal, saving 560,000 a year in
copyright fees and making room on the system for the VH-1 music video service. The system
carried woiv primarily because of its Tiger telecasts, he said. “We're prelty happy too,” said
Joe Martelle, manager of the Tiger network for wDiv "We have an affiliate in Toledo now and
that's something we haven't had in a while.” Martelle doesn't expect to earn any additional
advertising revenue from the Tiger network’s sixth affiliate during the upcoming season. But,
he said, "we plan to do some coincidentals in the Toledo market to see who's watching and
factor that into our sales next year.”

TURNINGPOINT! THENEW COMMUNICASTERS

25th ANNUAL CONFERENCE * PALMER HOUSE CHICAGO * MAY 11-15, 1985
BROADCAST FINANCIAL MANAGEMENT ASSOCIATION

21 General Sessions (Separate Television, Radio & Cable) on
* General Management ¢ New Technologies e Sales Techniques
* AM/FM Station Evaluation ¢ Programming < Marketing
* TV News Dept. Costs + Financial Planning ¢ Luncheon Speakers
* Managing Stress ¢ Interpersonal Communications e Study of Values
PLUS 24 Early-Bird Breakfast Table Tutorials
« Credit & Collections

+ Music Licensing
+ Accounting & Tax

+ Trade & Barter
+ Personnel/EED
» Micro-Computers

+ Copyright Royalty
+~ Cable Accounting
« Cable Legislation

WE INVITE YOU TO JOIN US

FEES
Entire 5 Day Conference —
Prior to May 1 $455 — $485 Thereafter
BFM Members —
Prior to May 1 $395 — $425 Thereafter

BROADCAST FINANCIAL MANAGEMENT ASSOCIATION
Serving the Broadcasting and Cable Industry

701 LEE ST. #1010  DES PLAINES, IL 60016 * (312) 296-0200

O

BFM

O

BFM
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COURTT I NAK

Once again, the February sweep proves increases in the station's news share —
that “The People’s Court” is the ultimate increases that continue to grow from year
news lead-in. to year.

When broadcasters scheduled “Court” The reason is clear. “Court’s” audience
before their local news, the “one-two punch” comp is compatible with the early news
of “Court” into news produced sizable audience, and “Court” consistently deliver:

NEWS GROWTH WITH “COURT” -

FEBRUARY 1984 FEBRUARY 1985 FEB 85 NEWS
STATION/MARKET LEAD-IN LOCAL NEWS LEAD-IN LOCAL NEWS INCREASE OVE
PROGRAM SHARE PROGRAM SHARE FEB '84

KIRO Seattle NEWS COURT 18

WESH Orlando LOVE BOAT COURT 23

WDSU New Orleans ~ LOVE BOAT COURT 20
WCHS Chas-Hunt. ~ HAWAII 5-0 COURT

WTVR Richmond ALICE COURT

WCAX Burlington TAXI COURT

KAPP Yakima WKRP COURT

WCSC Charleston = MASH COURT

KOLR Springtield, MO JEFFERSONS COURT

WGEM Quiney  HOUR- ..~ 35 courr

THE PEOPLE'S COURT is a Ralph Edwards F.'roduction in association with Stu Billett Productions.




U?E,q ”?M
oy R
E

gh percentage of its own viewers
the newscast that follows.

o if you're looking for a lead-in
will make your news, look to

e People’s Court.”

CONTINUED NEWS GROWTH WITH “COURT”

FEBRUARY 1984 FEBRUARY 1985 FEB ’'85 NEWS
ATION/MARKET LEADIN  LOCAL NEWS LEAD-IN LOCAL NEWS INCREASE OVER
PROGRAM SHARE PROGRAM SHARE FEB '84

BC NewYork  COURT 16  COURT 18 +#13¢
AQ Chicago COURT 17 COURT 19 +12%
MJ Milwaukee  COURT 35  COURT 39 +11%
GRZ Buffalo COURT 14  COURT 25 +19%
Salt-Lake City - COURT 15  COURT 22 +47%
Syracuse COURT COURT 3] +35%
Paducah COURT COURT 33 + 6%

- Chattanooga™  COURT COURT 43 +16%
o —— COURT 55 +15%

Waco COURT COURT 43 +30%

**NS1/Cassandra

3 Teleplctures

CCORPORATION
New York - Los Angeles - Chicago - Dallas «Paris - Rome - Tokyo - Toronto




Cdets, Dorothy Parker and David Hare, and
range from one to two-and-a-half hours in
length. Among the titles: The Andersonville
Trial, directed by George C. Scottand featur-
ing Shatner and Richard Basehart, which
will have its premiere May 18; Conflict: Man
of Destiny, starring Stacy Keach and Sa-
mantha Eggar; Awaeke and Sing, starring
Matthau, and For Use of the Hall, starring
Susan Anspach.

New digs

-MTV Networks Inc. said it will consolidate
its New York operations in a new headquar-
ters building at 1775 Broadway this sum-
mer. “The company's success since its for-
mation in 1979 resulted in its growing to its
present four New York City locations,” said
David H. Horowitz, president and chief ex-

ecutive. "Housing the company under one
roof strengthens communications and oper-
ating efficiency, to which we all very much
look forward." The new headquarters will
house all MTV Networks Inc. operations:
MTV: Music Television, VH-1 and Nickel-
odeon, and will be convenient to MTV's stu-
dios. The company said it currently has 536
employes, of whom 260 will work in the new
offices.

MondayaMemo

A broadcast regulation commentary from Henry Geller, Duke University's Center for Public Policy Research

Broadcast deregulation:
the emperor’s new clothes

My text is simply stated: Broadcast deregu-
lation has a flawed and fraudulent core. It
was foisted upon the industry by an incomi-
petent agency, the Federal Communications
Commission, and a complaisant trade asso-
ciation, the National Association of Broad-
casters.

It is important to delineate the issue. I'm
not complaining that the FCC didn’t deliver
real deregulation. [ recognize that only Con-
gress can eliminate renewals, ordinary or
comparative, with the competing applica-
tion or petition to deny directed to overall
performance. I belive that real deregulation
is achievable if the NAB were willing to
agree to a reasonable spectrum usage fee
(1% or lower of revenues fixed in a 40-year
contract, with the proceeds going to non-
commercial broadcasting and a minority
MESBIC).

This seems to me reasonable: The broad-
caster that volunteered to be a public trusice
is now relieved of this obligation but is still
being maintained on its frequency by the
government against all others who might
wish to use that channel. But reasonable
people can differ over this alternative, and
such differences surely do not call for bad-
mouthing or name-calling.

Nor is the FCC’s elimination of the ascer-
tainment minutiae or commercial guidelines
at issue here. As head of the National Tele-
communications and Information Adminis-
tration [during the Carter administration], [
urged these changes. As to the end of pro-
graming processing guidelines, these were
just internal mechanisms, and in any event,
the above real deregulation is what is called
for in radio.

My quarrel, begun in 1981 and continuing
today, is with the change from nonentertain-
ment to issue-oriented programing, from
public logs of nonentertainment to quarterly
lists of illustrative issue-oriented fare. In the
name of deregulation, the agency has im-
posed additional worthless regulation.

Nonentertainment is tke broadest possible
category for public service programing.
Since it includes anything that is not enter-
tainment, it affords the broadcaster maxi-
mum discretion. When the agency cuts back

[y

to issue-oriented—granted that “issue” is

Hsr i
Henry Geller is regarded in Washington as
one of the leading experts in
telecommunications law and policy. As
director of Duke University's Washington
Center for Public Policy Research, he
testifies frequently before congressional
committees, files comments in FCC
proceedings and represents public interest
groups in court. He began making his mark
in the 1960's as deputy general counsel and
then general counsel of the FCC. During the
Carter administration, he served as assistant
secretary of Commerce for communications
and information and head of the National
Telecommunications and Information
Administration.

broadly defined and can appear in any type
of programing—it is nevertheless a cutback.
The change must mean something, or why
do it? [t raises obvious questions whether an
aural Sesame Street or a straight religious
service or newscast is included as public ser-
vice in a renewal proceeding. This change
serves no one—<ertainly not the public or
the broadcaster.

There is a further and equally important
matter. If issue-oriented programing is now
the standard, there must be some require-
ment for reporting it: Hence the new quarter-
ly illustrative lists of issue-oriented fare.
(And if a pending case in which I’'m counsel
goes against the commission, the broadcast-
er will have to report all such programing.)

This mess again serves no one. The public
has no interest in these quarterly lists which
are just illustrative—more figleafs. But they
do constitute an added burden for the broad-
caster, and as the commission acknowl-
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edges, involve managerial time. And this
added burden has no compensating relief
feature. It’s undisputed that broadcasters still
have to keep logs of all programing in order
to meet any challenge and to satisfy adver-
tisers.

Clearly the best and simplest approach is
to keep the nonentertainment category and
the logs the broadcaster is maintaining today
that show that category. That is what the
public interest groups want—and it affords
the broadcaster maximum discretion with
the least burden. So how did we get into this
mess?

[ blame it on the FCC’s incompetence.
The winds of deregulation were blowing;
Alfred Kahn had effectively deregulated air-
lines. The commission wanted to take BIG
deregulatory steps in radio deregulation. But
if you kept the nonentertainment category
and nonentertainment logs, there would be
no change at all. [t therefore made a change,
and brayed, “Deregulation.” And the Fowler
commission is still singing the same song,
claiming another victory for deregulation by
taking the same route in television.

I believe that the NAB knows this is non-
sense. If Nick Johnson were chairman of the
commission and took such an action, the
NAB would be up on the Hill the next day,
voicing its outrage. But if this commission
insists on calling its action deregulation, the
NAB has no stomach to say that the emperor
has no clothes. To its credit, the National
Radio Broadcasters Association protested
the FCC’s action requiring quarterly lists,
pointing out that it was a burden with no
relief, since broadcasters in any event main-
tain logs.

[ have two simple questions for broadcast-
ers: Are you better off or worse off, going
from nonentertainment to issue oriented—
from the maximum discretion to something
less (whatever the hell it is)? Are you better
off or worse off, going from simply making
public the logs you now maintain, to putting
out, in addition, quarterly lists of issue-ori-
ented programs?

The answers, | submit, are obvious. I sug-
gest that the next time your friendly FCC or
NAB official comes to your convention, ask
him why it’s better for the broadcaster to
have less discretion and to issue useless lists
instead of the logs now kept in any event.

Alfred Kahn, where were you when we
needed you? @



TRANSTAR
#1 AM

KENO-AM, Las Vegas, at 1460kc is up again. . . its 4th straight
book up using Transtar’s Adult Contemporary satellite-delivered
format. It’s now the number one AM station in Las Vegas among
adults 25-49 and-among all stations AM and FM ~ it’s the leading
adult contemporary.

Las Vegas, Nevada
Arbitron AQH Share
Fall 1984, M-S, 6 A-Mid.

Adults 25-49 6.7

—

“I didn’t know AMs could keep going up in share, but Transtar is
doing it. Not only do we have super ratings all week, but we’re the #2
station with adults—among all AMs and FMs- during Transtar’s
weekly Saturday Night Supergold (13.4 share of adults 25-49 Satur-
day 7PM-Mid). That’s what 1 call very salable results!”

| Nancy Reynolds
Vice President and General Manager

Would you like ratings like this in your market? Call us now.*

1-800-654-3904

The Quality Satellite Network

Come see us at the NAB - TRANSTAR Suite, Las Vegas Hilton.

*Transtar’s adult contemporary format is available on a market- exclusive basis.







NEW YORK

LOS ANGELES
CHICAGO
PHILADELPHIA
SAN FRANCISCO
BOSTON
DETROIT

WASHINGTON, D.C.

DALLAS
CLEVELAND
HOUSTON
PITTSBURGH
MIAMI
MINNEAPOLIS
ATLANTA
SEATTLE

WNEW-TV
KTLA
WFLD-TV
WTAF-TV
KBHK
WLVI-TV

WDCA-TV
KTVY
WCLQ-TV
KHTV
WPGH-TV
WTV)
KMSP-TV
WGNX
KCPQ

TAMPA
ST. LOUIS
DENVER

I SACRAMENTO

- BALTIMORE

f INDIANAPOLIS
WKBD-TV '

HARTFORD
PHOENIX
PORTLAND, OR
CINCINNATI
KANSAS CITY

| NEW ORLEANS

GREENVILLE, 5.C.
OKLAHOMA CITY

| BIRMINGHAM

MEMPHIS

| HARRISBURG

Wihait's

WETS
KDNL-TV

KWGN-TV |

KTXL
WBAL-TV
WRTV
WTIC
KuTP
KPTV
WXIX-TV
KZKC
WGNO-TV

WLOS-TV |

KGMC
WBRC-TV
WMC-TV
WPMT

NORFOLK
ALBANY
GREENSBORO
CUGH T
LITTLE ROCK
MOBILE

| JACKSONVILLE

TUCSON
COLUMBIA, 5.C
CHARLESTON, S.C

| SAVANNAH

BINGHAMTON
WILMINGTON
MACON

FAYETTEVILLE

| WENATCHEE

WYAH
wusv
WGGT
WWBT
KLRT
WALA-TV
WTLV
KPOL
WLTX
W(BD-TV
WTOC-TV
WMGC
WIKA
WGXA
WKFT
KCWT

Happening Now!!

22 all new, first-run episodes
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BusinessuBrietly

1 TV ONLY

John E. Cain Co. O Mayonnaise will be
spotlighted in six-week flight starting in
mid-April in seven Northeast markets.
Commercials will be scheduled in all
dayparts. Target: women, 25-54.
Agency: Harold Cabot & Co., Boston.

Holly Farms Chicken O Four-week

flight is planned to start in mid-April in
about 50 markets. Commercials will be
scheduled in all dayparts. Target: women,
25-54. Agency: Grey Advertising, New
York.

Colombo Yogurt 0 Second-quarter

flight is set to start this week in about 17
markets in Northeast. Markets include
Hartford, Conn.; Providence, R.l.; Boston,
and Albany, N.Y. Spots will be placed in
daytime and fringe periods. Target:
women, 18-49. Agency: HBM/Creamer,
Boston.

Admiral Corp. O Refrigerators will be
highlighted in eight-week flight to begin
in early June in about 25 markets.
Commercials will be presented in

daytime, fringe and news periods.
Target: adults, 25-54. Agency: BBOM
Inc./Cunningham & Walsh, Chicago.

Coast to Coast Hardware Stores O
Spring campaign has been developed
to start May 1 and continue through May
17 in about 50 markets, including
Milwaukee, Seattle, Portland, Ore., and
Kansas City, Mo. Commercials will be
placed in all dayparts. Target: adults, 21-
54. Agency: Carmichael-Lynch
Advertising, Minneapolis.

[  JRADIOONLY ————

Domino’s Pizza C Restaurant chain is
scheduled to start flight this week for four
weeks in approximately 30 Southern
markets. Commercials will be placed in
all dayparts. Target: adults, 18-34.
Agency: Point Communications, Dallas.

Cort Furniture Rental © Four-week
campaign is in development to start in
early July in from 15 to 20 markets.
Commercials will be carried in all
dayparts. Target: adults, 25-49; 25-54.
Agency: Richardson, Myers & Donofrio.

o
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Truckin® with radio. A study examining
media anc marketing characteristics of
Iong-distance truck drivers show that
0% reparted they spend four or more
hcurs daily with redia. The prociucts =nd
semvices popular with truckers, accord-
ing 1o the study are razor blades, skin
crearms, insurance, fobacoo and hame
entertdgnment  and - recrealional ems
Paricipeting in the study wes Eastman
Aadio. Marguest Medis Services, Beau-
jort, M.C.. conducted im-parson inbes-
vigws wilh 7 028 fruckers i March 17884
[ shudy 15 available 10 agencies and
stations Irom Marquess, ocated &t 400
Front Street. Beaufort, M.C. 28518

Just Pants O Retail chain will schedule
one-week flights throughout April in 40 to
50 markets. Commercials will be
presented in dayparts from 6 a.m. t0 10
p.m. Target: adults, 12-24. Agency:
Cohen & Greenbaum, Chicago.

Alpo Pet Foods O Two-week flight will
start in five markets this week.
Commercials will be carried on
weekdays in daytime periods. Target:
women, 25-54. Agency: Weightman
Inc., Philadelphia.

1 RADICAND TV L

Ohio Office of Travel and Tourism C
Campaign will begin in early June with
five-week flight on TV in Indianapolis,
Detroit and Pittsburgh and three-week
radio flight in Louisville and Lexington,
both Kentucky. Target: adults, 25-49.
Agency: Hameroff/Milen, Columbus,
Chio.

RepulRoart

WcLsFm) Detroit: To Republic Radio from

Selcom.

]
WksG(FM) Detroit: To Masla Radio (no pre-
vious rep).

a

WLRQ-AM-FM Nashville: To Republic Radio
from Weiss & Powell.

0

KFxmiaM)-kOLO(FM) San Bernardino, Calif.:
To Katz Radio from Torbet Radio.

a

Wpoo-am-FM  Chattanooga, Tenn.; kXeL-
(AM)-KCNB(FM) Cedar Falls, lowa; wiIN{AM)-
wZxy(FM)  Kingsport, Tenn.; WABG(FM)
Greenwoaod, Miss., and wLaJ-AM-FM Bowl-
ing Green, Ky: To Torbet Radio from
Christal.




MICROLINK:
BECAUSE
GREAT NEWS STORIES
AREN'T ALWAYS
JUST AROUND

THE CORNER. ’\

Introducing the Microlink SNG
Series vehicle. Unlike microwave
dependent mobile units, the selt
contained SNG Series uses the
interference-free Ku satellite band.
So you're guaranteed reliable
broadcast-quality transmissions
virtually anywhere in the con-
tinental United States.

The rugged SNG Series is so
mobile you can drive it right up to
the news source and be ready to
transmit in less than 20 minutes. L=

There are even optional equipment

packages for on-location editing and | R

production.

>
Ry /,/’

*SNG Series manufactured by
Microlink Systems, Inc.

Only the SNG Series gives you cornplete satellite remote broadcasting capabilities at a price compa-
rable to ENG vehicles. Isn't it tirne your news operation got the satellite news gathering edge?

For more infarmation and technical specifications, call MicroLink Communications today:.

MICROLINK COMMUNICATIONS, INC.

160 Speen Streel, Suite 300  Framingham, MA 01701 = (617) 879-8840




AcVetage

Potpourri. Cunningham & Walsh, New York, and BBDM Inc., Chicago, have merged to form
BBDM/Cunningham & Walsh with capitalized billings of about $32 mifiion . . . Dallas-based
Tracy-Locke Inc., with billings of $240 million, plans to open office in Los Angeles on Aug. 1
Agency also has office in Denver. . .Nabiscc Brands has reshuffled advertising agency
assignments, dropping Benton & Bowles, McCann-Erickson and J. Walter Thompson USA
and adding Doyle Dane Bernbach and Bozell & Jacobs. Shifts involve about $40 million in
billings.

i WESN R 12

Hall of famers. Three new members were elecled to the Advertising Hall of Fame of the
American Advertising Federaticn at induction ceremonies in New York (I-r): James S. Fish,
dean of grdduate programs, business communications, College of St. Thomas, and former
senior vice president of General Mills; Thomas B. Adams, immediate past chairman of board
of Marschalk Campbell-Ewald Worldwide; and Charles H. Sandage, professor emeritus of
the University of lllincis and president of the Farm Research Institute. The three, who join 93
other members in the Hall of Fame, were selected for their outstanding career contributions to
advertising.
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1600-1L production switcher, a Yamaha 8
input audio console and two Sony BVU-
800 series VCRs.

Both units can be expanded to include
1" VIRs, character generators, editing

Each of these standard mobile units
brings with it the combination of the
nation’s leading mobile system designer,
broadcast-quality equipment and a bril-
liantly-engineered Wolf Coach vehicle.

The AFA2is a 19’ 2-camera ENG/EFP
unit that is equipped with your choice of
broadcast-quality color cameras, a Grass
Valley 100-N video switcher, two Sony BVU-
50 portable 3/4" VCRs and a Yamaha
audio console.

The AFB2isa 23’ 2- to 4-camera EFP
unit that features your choice of broad-
cast-quality color cameras, a Grass Valley

facilities and more.

The low cost of these standard mobile
video systems will surptise you. The high
quality is exactly what leading broad-

casters and production and post-produc-

tion companies have come to expect as
o matter of course from AFA. Call us for
details: in the East at (201) 767-1000; in the
West (213) 466-5066.

A.F. ASSOCIATES INC.

ADVANCED SYSTEMS AND PRODUCTS FOR THE VIDEO INDUSTRY
AFA SYSTEMS DIVISION 100 STONEHURST COURT NORTHVALE NJ 07647
1438 NORTH GOWER STREET HOLLYWOOD CA 90028
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Another dramatic breakthrough in
computer technology has made CBSI
raclio station operation software com-
patible with the popular IBM PC/XT!

Recently, CBSI introduced The System
PC, a micro computer version of The
System, CBSI's proven radio station
software. A revolutionary new software
compiler makes The System, available
for years on the Wang mini-computer,
compatible with the Wang PC, without
program modification or rewriting.

Now, this complete and versatile
software package for streamlining radio
station operations has been matched
with another of the computer industry’s
most widely used personal computers,
the IBM PC/XT.

Schedule traffic up to 14 months in
advance. Project sales. Instantly update
accounts receivable data. Cover payroll
for up to 110 employees. Smooth out
routine office procedures. Document
co-op activity and expenditures.
Systematize music library entries. You
can do all this, and more, quickly,
efficiently and economically with The
System's proven software on either a
Wang 2200 mini, a Wang PC, or now, a
10-megabyte IBM PC/XT.

All three options represent today'’s
most comprehensive and affordable
systems for radio operations, success-
fully spanning the full range of market
sizes across the nation. Now, more
than ever, CBSI has a system that
works for you.

Call or write today for a sample

package.

chSslcESsiicESI

You Can't 8sat The System

or TheSys!eer

See Us At The NAB,
Booth 317.

CBSI
Together
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Call CBSI 800-547-3930 e Canada, Alaska and Hawali—Call Collect 503-271-3684 @ In Oregon 800-648-8814 e P.O. Box 67, Reedsport, OR 97467
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pma
This week

April 8--Deadiine for entries in Banft Television Festi-
vai. recognizing ‘excellence in television films and pro-
grams.” Information: (403) 762-3060

Aprll 8—\Women in Cable, Dallus-Fort Worth chapter,
meeting. Steak and Ale, Dallas.

April 8-9—32d annual Unity Awards in Media (UAIM),
recagnizing excellence in media reflecting "accurate
exposure of minorities and oisabled persons,” spon-
sored by Lincolr University. Lincoin campus, Jeffer-
son City, Mo. Information: (314) 636-6041

Aprit 9—Television Bureau of Advertising regionai
sales training conference. Marriott (Bloomington), Min-
neapolis

April 9—National Acadeny of Television Arts and
Sciences, International Couneil, salute to RAl (Ragio-
televisione ltaliana). Directors Gulld of America The-
ater. Los Angeles.

April 9—Washington Ewxecutives Broadcast Engi-
neers (WEBE) montnly luncheon. Roma restaurant,
Wasnington. Information: {703) 644-3013.

April 10—Presentation of Women in Communica-
tions's Maliix Awards. Waldorf-Astoria, New York.

April 10— Women in Comnuaications, New York
chapter, annual Matrix Awards luncheon. Speaker:
Mario Cuomao, governor of New York. Waidori-Astaria,
New York

m April 10—/International Association of Business
Comnunicaturs meeting, “Working with the Media:
How to Establish Good Relationships and Keep Them.
National Press Club. Washington. Information: (202)
684-7079.

_ACCU-WEATHERI

COMPLETE
WEATHER DATA,
SATELLITE AND

GRAPHICS SERVICE. . .

all available from one source.

v

75 graphics available daily ... Fastest
growing, mosi popular weather graphics
service and at the best prices.

Database — Comprehensive real time. up-to-
the-minute weather database providing
hourlies, upper air obServations. computer
torecasts, plain lanqguage statements, forecasts
and warnings.

Salellite Images — Accu-Weather's new images
from GOES saietliles.

National Radar — Color precipitation patterns.

News, Sporis and Financial Graphics — Great-
looking graphics prepared daily by
Accu- Weather artists in real time!

NAFAX Maps — A variety of weather maps
normally transmitied by facsimile. can now be
accesSed by graphic units.

Accu-Weather, Inc

North America’s Leading Weather Service
613 W. College Avenue. Siate College. Pennsylvania 16801
814 237 0309

April 11—Television Bureau of Advertising regional
sales training conference. Hyalt Regency (Dearborn),
Detroit.

April 11—\Wonien in Cable, Bay area chapter, meet-
ing. Speaker: Kathleen Schuler, executive director,
Foungation for Community Service Cable Television, on
“public access funding.” Michael's restauant, Sunny-
vale, Calif. Information: Michal Oittrich, (415) 463-0870.

April 11—General Instrument, Jerrold Division,
meeting of addressable users group of Denver area.
Hilton Inn South, Englewood, Colo. Information; {215)
674-4800.

April 11-12—Broadeast Promotion and Marketing
Executives Doard meeting. Loew's Anatote, Dallas.

April 12-14—"Economics II," journalism conference
spbnsored by Foundation for American Communica-
tions. Asilomar conference center, Pacific Grove, Calif.
Iinformation: (213) 851-7372.

April 12-18—11th annual Documentary Festival, spon-
sored by Global Village. New York City's Public The-
ater, New York. Information; {212) 966-7526.

Aprit 13 —American Bar Association Forum Commat-
tee on Communications Law and National Associ-
ation of Broadcasters fourth annual workshop for Jaw-
yers, "Representing Your Local Broadcaster.” held in
conjunction with NAB convention (see below). Dunes
hotel, Las Vegas.

April 13-14—Society of Broadcast Engineers annual
meeting, during National Association of Broadcasters’
convention. Las Vegas Convention Center. Las Vegas.
Information: (313) 842-0836.

Aprll 14 —Association of Maxintum Service Telecast-
ers membership meeting. Las vegas Convention Cen-
ter, Las vegas.

E—— ———
Also in April

April 14-17—National Association of Broadcasters
63d annual convention. Las vegas Convention Center,
Las vegas.

April 14-18—Computer Graphics '85, conference and
exposition sponsored by National Computer Graphics
Assoctation. Dallas Convention Center, Dallas. Infor-
mation: 1-800-543-8000.

April 14-20—INPUT '85, international public television
screening conference, hosted by Institut National de
la Communication Audiovisuelle. New International
Trade Center, Marseille, France. Information: (33) 1-
347-63-85; INA, 193, rue de Bercy, 75582 Paris Cedex
12, France.

April 15—Deadline for entries in 29th annual National
Psychology Awards for Excelience in the Media. spon-
sored by Awmerican Psychological Association and
American Psychological Foundation. Information:
APA, 12%0 17th Street. N.W, Washington, 20036 {202)
955-7710.

April 15—Association of Maximum Service Telecast-
ers engineering breakfast. Las Vegas Hilton.

April 15-16—National Association of Broadcasters
second minority television programing exhibition, dur-
ing NAB annual convention. Las Vegas Convention
Center, Las Vegas.

April 15-16—Recording Industry Association of
Armerica workshop on transportation, distribution and
warehousing. Harley hotel, Atlanta. Information: (212)
765-4330

April 16—Academy of Television Arts and Sciences
forum luncheon with Elton Rule, partner, Rule/Starger
Co. Century Plaza, Los Angeles. Information: (818)
506-7880

April 16—Television Bureau of Advertising regional
sales training conference. Americana Inn (Airport), Al-
bany, N.Y.

April 17-18—University of Notre Dame’s Red Smith
Lecture, to be delivered by James J. Kilpatrick, colum-
nist and author. Memorial "Library auditorium, Notre

Breadcasting Apr 8 1985
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Dame campus, Notre Dame, Ind.

April 18—Television Bureau of Advertising regional
sales training conference. Hilton (Downtown), Philadel-
phia.

April 18—Women in Communications 15th annual
Matrix Awards luncheon. Keynote speaker: New York
Governor Mario Cuomo. Waldorf-Astaria, New York.

m April 18—Federal Commaunications Bar Associ-
ation monthly luncheon meeting. Speaker: Abner J.
Mikva, judge. U.S. Court of Appeals tor District of Co-
iumbia Circuit. Touchdown Club, Washington.

April 18-20—National Federation of Local Cabie Pro-
gramers Central states region spring conference, "Pro-
moting the Use of Cable.” Holiday Inn, Farmington
Hills, Mich. Information: Lark Samouelian, (313) 474-
1017.

u April 19-20—Radio-Television News Directors As-
sociation region six conference, with Society of Profes-
sional Journalisis, Sigma Delta Chi. Best Western Re-
gency Inn, Omaha.

u April 19-20—Radio-Television News Directors As-
sociation region 12 conference. Buffalo Hyat| Regency,
Buffalo, N.Y.

April 19-21—California AP Television-Radio Associ-
ation 38th annual convention. Banquet speaker: Sand-
er Vanocur, ABC News. Monterey Sheraton, Monterey,
Calif. Information: Rachel Ambrose, (213) 746-1200.

April 20—New York Women in Film “Young Profes-
sionals Seminar on Opportunities for Staff Positions in
the New York Film and Television Industries.” YWCA,
New York

April 20-26—20th annual MIP-TV, international TV
program marketplace. Palais des Festivals, Cannes,
France.

April 21-23—West Virginia Broadcasters Association
spring meeting. Marriott hotel, Charleston, W. Va.

April 21-24—13th annual Telecommunications Policy
Research Conference, "Equity: Social and Economic
Issues.” Airlie House, Airlie, Va. Information: James Mill-
er, Hampshire College, Amherst, Mass.: (413) 549-
4600.

April 24— International Radio and Telewsion Socety
newsmaker luncheon. Speakers: Mel Harris, Para-
mount Pictures Corp.; Richard Block, Metromedia Tele-
vision; David Henderson. Outiet Communications; Jer-
ome Dominus, CBS Television Network, and Michael
Moore, Benton & Bowles. Topic: “The Founth Network
Market—How Real? Who's in Charge?” Waldor-As-
toria, New York

April 24—Presentation of 49th annual Qhio State
Awards, for “excellence in educational, informational
and pubiic affairs programing.” Awards administered
by Ohio State University’s WOSU-AM-FM.TV Co-
lumbus, Ohio. National Press Club, Washinglon.

April 24— American Women in Radio and Television,
Washington chapter, newsmaker luncheon. Speaker:
Sheila Tate, former press secretary to Firsf Lady Nation-
al Press Club, Washington.

April 24-26—O0hio Association of Broadcasters spring
convention. Kings Island Resort near Cincinnati

April 24-28—Third annual National Hispanic Media
Conference, sponsored by National Association of
Hispanic Journalists. Doubletree hotel, Tucson, Ariz.
Information: (213) 739-1721.

April 25—Natiornial Academy of Television Arts.and
Sciences, New York chapter, drop-in luncheon. Speak-
er: Frank Biondi Jr., executlve vice president, entertain-
ment business sector, Coca-Cola Co

April 25—Journalism conference on business/media,
sponsored by Foundation for American Commuatica-
tions. Plaza of the Americas, Dallas. Informafion: (213}
851-7372.

April 26—Marist College presentation of Lowell Thom-
as Award to outstanding broadcaster. Helmsley Pal-
ace, New York.

April 26-28—Teras AP Broadeasters annual conven-



The James E. Scripps Award Recognizes

Quality Journalism

That honor was presented this year to Ric
Bohy of The Detroit News for his story, “Food
Spoilage,” a seven-month long series that
documented the loss or contamination of 284
tons of food for needy residents of Detroit.

Bohy’s story didn't please people in the city
administration who were responsible for
handling the food — but then the city’s
negligence didn’t please the people who
needed the food either. The story did,
however, expose the problem and steps were
taken to correct it.

Ric Bohy’s story delivered that news to some
2 million readers. It’s the type of quality
work that our readers, viewers and
listeners have come to expect.

THE EVENING NEWS ASSOCIATION
A Tradition of Excellence

O
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1984
JAMES E. SCRIPPS AWARD

.+ FOR DISTINCUISHED JOURNALISA - -

.?_- .Ric Bohy
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Broadcast Division: WDVM-TV, Washington, D.C.; KTVY, Oklnhoma City, Oklahoma; WALA-TV, Mobile, Alebama; KVUE-TV, Austin, Texas; KOLD-
TV, Tucson, Arizona; WWJ-WJOI, Detroit, Michigan.  Newspaper Division: The Detroit News, Detroit, Michigan; Times Graphics, Inc., Vineland,
New Jersey; The Desert Sun, Palm Springs, California; Daily News, Indie, Califoruia.
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DANCE FEVER #1
GOING INTO SEASON &!

Dance Fever continues
to sweep the ratings as the
#1 musical variety show in
svndication.
« Seen in 80% of U.S. homes

bv over 10 million viewers.
« #1 in Homes.
« #1 in Total Women.
« #1 in Teens.

Now there’s a big new
season with exciting new
host Adrian Zmed, popular
star of the network series

: “T.J. Hooker,” and films “Grease
> - 11” and “Bachelor Party.”
NEW HOST Year 8 activitv is alreadv
ADRIAN ZMED at a Fever pitch. Sign up now!

P‘m
TELEVISIO







April 14-17—National Association of Broadcast-
ers annual convention. Las Viegas Convention Cen-
ter, Las Vegas. Future conventions: Dallas, April 13-
16, 1986; Daltas, March 29-April 1, 1987; Las
Vegas, Aprit 10-13, 1988, Las Vegas, April 3C-May
3, 1989, Dallas, March 25-28. 1990, and Dallas,
April 14-17, 1991

April 20-25—20th annual MIP-TV, Marche Inter-
national des Programmes, internationai TV pro-
gram marketplace. Palais des Festivals, Cannes,
France.

May 5-8—ABC-TV annual affiliates meeting. New
York Hilton, New York.

May 7-11—American Women in Radio and Televi-
sion annual convention. New York Hilton. Future
canvention: May 27-31, 1986, Loews Anatole, Dal-
las.

May 11-15—Broadcast Financial Manageinent
Agssociation/Broadcast Credit Agsociation 25than-
nual conference. Paimer House, Chicago. Future
conterences: April 27-30, 1986, Century Plaza, Los
Angeles, and April 26-29, 1987, Marriott Copley
Place, Boston.

May 12-15—-NBC-7V annual affiliates meeting.
Century Plaza. Los Angeles.

May 15-18—American Association of Advertising
Agencies annual meeting. Greenbrier, White Sul-
phur Springs, W. Va.

May 15-18—Public Broadeasting Service/Neation-
al Association of Public Television Stations annu-
al meeting. St. Francis hotel. San Francisco.

May 19-22—CBS-TV annual affiliales meeting.
Fairmont hotel, San Francisco.

May 19-23National Public Radio annual con-
vention. Marriott City Center, Denver.

June 2-5—National Cable Television Association
annual convention, including National Cable Pro-
graming Conference. Las egas Convention Cen-
ter, Las Vegas. Future conventions: March 16-19.
1986, Dallas, and May 17-20, 1987, Las Vegas.

June 6-9 Broadcast Promotion and Marketing

Wye ey T ™ D i
Majer IMeetings
- o ———— — — ]

Ezecutives/Broadcast Designers Association an-
nual seminar. Hyatt Regency, Chicago. Future con-
ventions: June 11-15, 1986, Loew's Anatole, Dallas;
June 10-14, 1887, Peachtree Plaza, Atlanta; June
8-12, 1988, Bonaventure, Los Angeles, and June
21-25, 1989, Renaissance Center, Detroit.

June 6-12 Montreux 1985, 14th International
Television Symposium and Technical Exhibition.
Montreux, Switzerland. Information: P.O. Box 97,
CH-1820 Montreux, Switzerland.

June 8-12—American Advertising Federation na-
tional convention. J.W. Marriott, Washington. Future
convention: June 14-18, 1986, Hyatt Regency Chi-
cago.

Aug. 4-7—Cable Television Administration and
Marketing Society 11th annual conference. Fair-
mont hotel, San Francisco.

Aug. B-Sept. 14—Space WARC, first of two ses-
sions to develop plan for space services in geosta-
lionary orbital arc. Some 150 countries expected to
attend. Second session of World Administrative
Radio Conference scheduled for October 1988
Geneva,

Aug. 25-27—Eastem Cable Show. sponsored by
Southern Cable Television Association. Georgla
World Congress Center, Atlanta.

= Sept. 11-15—"Radio '85; Management and Pro-
graming Convention.” second annual conference
jointly sponsored by National Association of
Broadeasters and Nationa! Radio Broadcasters
Association. Dallas Convention Center, Dallas.

Sept. 11-13—Radio-Television News Directors
Association international conference. Opryland,
Nashville. Future convention: Aug. 26-29, 1986,
Salt Palace Convention Center, Salt Lake City, and
Sept. 1-4, 1987, Orange County Convenlion Cen-
ter, Orlando, Fla.

Sept. 18-20—Atlantic Cable Show. Atlantic City
Convention Center, Atlantic City. N.J. Information:
(609) 848-1000.

Oct. 27-Nov. 1—Society of Motion Picture and
Television Engineers 127th technical conference
and equipment exhibit. Convention Center, Los An-
geles.

Nov. 10-13—Aszociation of National Advertisers
annual meeting. Boca Raton hotel, Boca Raton,
Fia.

Nov. 20-22—Television Bureau of Advertising
31st annual meeting. Anatole, Dallas. Future meet-
ings: Nov. 17-19, 1986, Cenlury Plaza, Los Ange-
les, and Nov 18-20, 1987, Washington Hilton,
Washington.

Dec. 4-6—Western Cable Show. Sponsored by
Califoriia Cable Television Association. Anaheim
Convention Center, Anaheim, Calif.

Jan. 5-8, 1986—Association of Independent Tele-
vision Stations 13th annual convention. Century
Plaza, |Los Angeles.

Jan. 17-21, 1986 —NATPE International 23d an-
nual convention. New Orleans Convention Center,
New Orleans. Future convention: Jan. 24-27, 1987,
New Orleans.

Feb. 1-4, 1986 Sixth annual Managing Sales Con-
ference. sponsored by Radio Advertising Bureau.
Amfac Airport hotel. Dalias.

Feb. 2-5, 1986—National Religious Broadcasters
43d annual convention. Sheraton Washington,
washington.

Feb. 7-8, 1986—Society of Motion Picture and
Television Engineers 20th annual television con-
ference. Chicago Marriott. Chicago.

Feb, 27-March 1, 1986—17th annual Country Ra-
dio Seminar. sponsored by Country Radio Broad-
casters. Opryland hotel, Nashville.

May 20-23, 1986—26th annual Texas Cable Show,
sponsored by Teras Cable Television Association.
San Antonio Convention Center, San Antonio.

SATELLITE SPORTS NETWORKS...

When the CALIFORNIA ANGELS developed their own satellite radio network,
they chose MODULATION ASSOCIATES for their satellite equipment.

It makes sense. Modulation Associates has
specialized in building satellite radic networks
since the 1970's.

In fact, since we developed the optimized SCPC
technology for special interest radio networksin
1981, most sports networks on WESTAR have
chosen Modulation Associates for their satellite
transmission.

Most recently IDB Communications specified
Modulation Associates satellite hardware for
their new nationwide Satellite Sports
interconnect system.

When you switch to satellite — Modulation
Associates would like to assist you in building a
winning network.

MODULATION ASSQCIATES, 897 Independence Ave., Mountain View, CA 94043
415-962-8000

Broadcasting Apr 8 1985
26



ON MONDAY, MARCH 25,1985
“THAT’S INCREDIBLE!”’
CAME IN SECOND AT 7:30PM
ON KTLA LOS ANGELES.

THAT’S
INCREDIBLE!

165 half hours of incredible entertainment
An Alan Landsburg Production

MCATV

Source: ARB. Subiect to quaitications on reguest
® 1985 Universol City Studios Inc. All rights reserved.



4 AL ERRERTT B ST Pt 65
From the remarkable mixed-field Plumbicon-tube BVP-30 to the phenomenal Betacart™multicassette systern

Sony Broadcast Products Company. 1600 Queen Annc Rd.. Teaneck. NJ 07666, © [985 Sony Corp. of America. Betacart is 3 trademark and Sony a regisiered 1rademark of Sony Corp.



sony has something to astonish every visitor at Booth 1200. Even if you think you've seenitall. S QN Y.

Broadcast.
Fast forward into the future.



. WIDEBAND COMPOSITE/ .
NARROWBAND ,
SINGLE& D AL CHANNEL

' STL'

- INTER CITY RELAY '

PRS-10C
RECEIVER

~ $5995
from -
Micro controls,lnc.

Deliver the purest sound possuble
+with MCI's Wideband Composite/
Narrowband Single and Dual Channel,
Studio Transmitter Link. With superior
phase response over the entire base-

band and faithful performance evenin | :

congested and intense RF fields, MCI

sets the industry standards for gquality .
broadcasting. Ask about our 5 year pros .

rated warranty.

REQOTE

tion and awards banquet: La Mansion, Austin, Tex.

April 26-28—Carolinas UP! Broadcasters Associ-
ation annual convention and awards banguet. St
John's Inn, Myrtle Beach, S.C.

April 26-28—U/PI Broadcasters of Florida annual
meeting and awards ceremony, in conjunction with-Ra-
dio-Television News Directors Association region 14
meeting (see item below) and National Association of
Black Journalists meeting (see below). Wyndham ho-
tel/Sea World, Orlando, Fla. Information: (305) 422-
8051.

April 26-28—Radio-Television News Directors Asso-
ciation region 14 meeting. Wyndham hotel/Sea World,
Orlando, Fa. Information: Lee Hall, (305) 843-5800.

April 26-28—National Association of Black Journal-
ists Southeastern region meeting. Ramada Court of
Flags, Orlando, Fla. Information: (305) 420-5360.

April 26-28—Society of Motion Picture and Television
Engineers, Ottawa section, special meeting, "Innova-
tions '85." Westin hotel, Ottawa. Information: Ivan Bar-
clay, SMPTE, PO. Box 2427, station D, Ottawa, Ontario,
KIP SWS5.

April 27—Great Lakes Radio Conference, sponsored
by Central Michigan University and Specs Howard
School of Broadcasting. Bovee-University Center, Cen-
tral Michigan Unlversity, Mount Pleasant, Mich. Infor-
mation: (517) 774-3851

April 27-May 2—Pennsylvania Association of Broad-
casters executive conference. Belmont Golf and Beach
Club, Bermuda.

April 28-30--Third annual “Improving On-Air Promo-
tion for Public Television,” sponsored by University of
Wisconsin-Extension. Wisconsin Center, UW-Exten-
sion campus, Madison, Wis. Information: Heather Gold-
foot, (608) 262-6512.

April 29— Women in Cable, Dallas-Fort Worth chap-
ter, luncheon. Marriott Quorum, Dallas.

April 30—Deadiine for entries in National Broadcast
Association for Community Affairs Cormmunity Ser-
vice Awards. Information: Marsha Kaminsky, WOR-TV
New York, 1481 Broadway, New York, N.Y,, 10036, (212}
764-6755.

April 30-May 2-—Maryland/Delaware Cable Televi-
sion Associgtion annual spring meeting. Annapolis Hil-
ton, Annapolis, Md.

=
May

May 1—Society of Satellite Professionals, southern
Californig chapter, monthly meeting. Sheraton Mira-
mar hotel, Santa Monica, Calif

May 1-4—Concert Music Broadcasters Association
annual meeting. Westin St. Francis hotel, San Francis-
co.

May 2—Broadcast Pioneers, Philadelphia chapter,
“Person of the Year™ award to pertarmer David Brenner.
Adam’s Mark hotel, Philadelphia.

May 3—Public Radio meeting, sponsored by Pennsyl-
vania Council on the Arts, exploring "ways to increase
production and broadcast of creative radio programs.”

Information: Pennsylvania Public Radio Associates,
PO. Box 41002, Philadelphia, 19127; (215) 483-7888.

May 3—Deadline for entries in Ceba Awards, honoring

‘communications excellence to black audiences,”
sponsored by World Institute of Black Communica-
tions. Information: Ceba Awards, 10 Columbus Circle,
10th fioor, New York, N.Y., 10018; (212) 586-1771

May 3-5[llinois News Broadcasters Association
spring meeting. Hilton, Springfield, |

May 4&—University of Detroit reunion of journalism,
communications, public relations, English, marketing
and advertising graduates. Student Union Fountain
Lounge, UD, Detroit. Information: (313) 827-1008.

May 5—"Ethnic Images in Mass Marketing. . .The Cre-
ative Challenge,” conference sponsared by Balch In-
stitute for Ethnic Studies of Philadelphia and Anti-
Defamation League of B'Nai B'rith. Bellevue
Stratford, Philadelphia

May 5-7—Virginia Cable Television Association 191h
annual convention. Wintergreen, Va.

May 5-8—ABC-TV annual affiliates meeting. New York
Hilton, New York.

May 6-7—Videotex Information Systems Exposition

@ﬁ@y 1 Tuned

A professional's guide to the intermedia week (April 8-14)

Network television O ABC: "Young Doclors in Love” (comedy), Monday 9-11 p.m.; All-Star
Blitz* (weekday game show), Monday 11-11:30 a.m.; Hail to the Chief* (comedy series),
Tuesday 9:30-10 p.m.; “Poltergeist” (horror), Sunday 8-10:30 p.m. CBS: Double Dare* (ac-
tion-adventure series), Wednesday 8-9 p.m.; Stark (drama), Wednesday 9-11 p.m.; Space
{13-hour mini-series), Sunday 8-11 p.m., continuing Monday through Thursday. NBC: Wal-
lenberg: A Hero's Story (two-part drama), Monday and Tuesday, 9-11 p.m. PBS (check local
times). New World Visions (two-part documentary), concluding Friday 10-11 p.m.

CUNTRAOL

Network radio O PBS (check local times). Seventh Annual Henny Penny Playwriting
Contest (live performance of five plays written by children), Saturday 10-11 a.m.

Syndication O Television Program Enterprises: The Start of Something Big* (magazine

series), airing on over 120 stations Saturday 9-10 p.m. (check local times).

$2750
. - Analog Display Cable O Arts & Entertainment: Tony Bennett with Love (performance), Sunday 9-10:30
. ' p.m. Cinemax: "Up the Creek” (comedy), Friday 10-11:30 p.m.; The Max Headroom Story*
* Digital Rsetat;outUAvtai!able on (futuristic series), Sunday 9:30-10:30 p.m. HBO: The Second City 25th Anniversary Special
’ MG . (comedy), Saturday 10-11 p.m. Showtime: Charlie Daniels’ Volunteer Jam (concert), Tues-
Visit Us at NAB Booth #104 ‘ day 8-9:30 p.m. The Nashville Network: Play It Again, Nashville* {nostalgic talk-variety
Call or write today for more series), weekdays beginning Monday 6:30-7 p.m.; Video Country* (music video series),
information. weekdays beginning Monday 7:30-8 p.m.; The Grand Ole Opry Live* (music series), Satur-
day 8-9 p.m.

Play It Again O CBS: "Coal Miner's Daughter” (drama), Tuesday 8:30-11 p.m.

Museum of Broadcasting {1 East 53d Street, New York) O Produced By. . . Herb Brodkin: A
Signature of Conviction and Integrity, 50 dramatic teleplays, now through May 4. Hallmark
Hall of Fame: A Tradition of Excellence, examination of key role sponsor has played in
development of pregraming, focusing on 14 dramatic themes, now through April 18.

Mlcro COntrols,lnc.

P.0.Box 728
Burieson, Texas 76028

(817) 295-0965 *indicates premiere episode
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OBrier

JOINS CBS RADIORADIO'S SPORTSBREAK

Each weekday afternoon Pat O'Brien talics about the hottest issues in sports—-while they're still hot. Known for his
in-depth profiles and anchering for “CBS Sports Saturday/Sunday™ on the CBS Tetevision Network, Pat now goes
behind-the-scenes and beyond the hype, hoopia and headiines for RADIORADIO, Targeted squarely at the young
aduit audience, his hard-hitting commentary makes the sports fan sit up and fisten!

SPORTSBREAK MONDAY-SUNDAY

Jim Hunter reports, mornings

Pat OBrien incisive commentary, afternoons

Pius weekend updates with Jim Hunter and Bill Schweizer

Join g Get all the details from David West
at the p AB in New York (212) 975-2097 - |
aNd meet p, ‘o or SteveEpstein -
O en, Aprif 1 in Los Angeles [213) 460-3547 J: ' ¥
4-1g, in the { F e Programming Service
S o with the CBS Difference
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Continental’s

5 kW AM Power Rock:
a sound winner that’s
ready for AM stereo.

The Power Rock is designed to give

you the very best audio. Listen to the

loud, clear signal, and you know you -

have a winner. The Power Rock is

ready for AM Sterec and accepts

sophisticated audio.

® Owners and managers like Power
Rock's superior performance and
outstanding on-air performance.

® Program directors like the crisp,
clean signal and compatibility with
the most sophisticated audio
pProcessors.

® Engineers like the proven design
and conservative components: a
safety margin for steady, reliable
on-air performance.

Left: Photo shows excellent dynamic response
of Continental’s 5 kW AM transmitter at 20Hz
modaulation. Right: photo of modulation wave
form shows effect of Instantaneous Peak Limiter

For a copy of our brochure on the 315R

5 kW AM Power Rock, call (214) 381-7161.
Continental Electronics Mfg. Co.

Box 270879 Dallas, TX 75227.

€ 1982 Continental Electronlcs Mig. Co./5101
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and Conference, sponsored by Videotex Industry As-
sociation and Cahners Exposition Group. Sheraton
Center hotel, New York.

May 6 —National League of Cities briefing session on
provisions of Cable Communications Poficy Act. San
Francisco. Information: (202) 626-3140.

May 7-11—American Women in Radio and Television
34th annual convention. New York Hillon, New York.

May 8—Connecticut Broadeasters Association Spring
sales and management seminar. Hartiord Marriott ho-
tel, Farmington, Conn.

May 8—National League of Cities briefing session on
provisions of Cable Communications Policy Act, Chica-
go. Information: (202) 626-3140.

May 8-15—25th Golden Rose of Montreux Television
Festival, organized by Swiss Broadcasting Corp. and
city of Montrewr, for light entertainment programs (mu-
sic, comedy, variety), which can be submitted by inde-
pendent producers and national broadcasting organi-
zations. Montreux, Switzerland. Information: John
Nathan, (212) 223-0044.

May 10—National League of Cities briefing session on
provisions of Cable Communications Policy Act. Atlan-
ta. Information: (202) 626-3140.

May 11—"Stereo for Television, A Whole Different Ball-
game." seminar sponsored by University of Southern

alifornia, School of Cinema-Television, and Society
of Motion Picture and Television Engineers {Holly-
wood chapter). USC campus, Cinema-Television Cen-
ter, Los Angeles.

May 11-15—Broadcast Financial Management Asso-
ciation/Broadcast Credit Association 25th annual con-
ference. Palmer House, Chicago.

May 12-15—NBC-TV annual affiliates meeting. Cen-
tury Plaza, Los Angeles.

May 13-15—Third annual "85 Sat Expo, sponsored by
Sat Expo Inc. Sheraton Denver Tech Center, Denver.
Intormation: (303) 779-7930.

May 13-16—High Definition Television Colloquium,
“Progress in HDTV, EDTV and Cther Improved Televi-
sion Systerns,” sponsored by Government of Canada,
Canadian Broadcasting Corp. and National Film
Board of Canada. Ottawa Congress Center, Ottawa,
Ontario. Information: Secretariat HDTV, 1138 Sherman
Drive, Ottawa, Ontario, K2C 2M4; (613) 224-1741.

May 14—Women at the Top,” series sponsored by
American Women in Radio and Television, Washing-
ton chapter. Topic: associations. National Association
of Broadcasters, Washington.

a May 14—Washington Executives Broadcast Engi-
neers {(WEBE) monthly luncheon. Roma restaurant,
Washington. Information: (703) 644-3013.

May 14-15—LPTV West, West Coast conference and
exposition for low power television, sponsored by Na-
tional Institute for Low Power Televigion and Com-
munity Broadcasters Association. Westin Bonaven-
ture, Los Angeles.

May 14-17—"Electromagnetic Energy Policy Alliance.,"
association formed to promote establishment of re-
sponsible, uniform standards on use of nonionizing
electromagnetic energy,” annual meeting and seminar.
Hotel intercontinental, San Diego. Information: (202)
429-5430.

May 15—National Academy of Television Arts and
Sciences, New York chapter, drop-in luncheon. Speak-
er: Ted Turner, Turner Broadcasting System Inc.

May 15— American Film Institute, in association with
Publishers Weekly, seminar, “Words into Pictures: Tak-
ing Pant in the Video Revolution.” Coral Inn, New York.
Information: 1-800-221-6248.

May 15-18_American Association of Advertising
Agencies annual meeting. Greenbrier, White Sulphur
Springs, W Va.

May 15-18—Public Brogdcasting Service/lNational
Association of Public Television Stations annual meet-
ing. St. Francis hotel, San Francisco.

May 16—/nternational Radio and Television Society
newsmaker luncheon. Waldori-Astoria, New York.

May 17-19—American Public Radio annual meeting.
Westin hotel, Vail, Colo. Information: (612) 293-5417.

May 17-19—Foundation for American Communica-
tions journalism conference, “Economics 11." Dallas/
Fort Worth Airport Hilton, Dallas. Information: (213) 851-
7372.
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May 18-22—Fourth international conference on televi-
sion drama. including presentation of Samuel G. Engel
Awards, sponsored by Michigan State [niversity.
MSU campus, East Lansing, Mich.

May 19-22—CBS-TV annual affiiates meeting. Fair-
mont hotel, San Francisco.

May 19-22—Founth International Conference on Televi-
sion Drama, sponsored by Michigan State University.
MSU campus, East Lansing, Mich.

May 19-23 National Public Redio annual conven-
tion. Marriott City Center, Denver.

May 20-22—Television Bureeu of Advertising/Ster-
ling Institute ""performance management program for
account executives.” Westin, Denver.

May 20-23—Pacific Mountain Network annual affili-
ates meeting, “Changes in and on the Air.” Westin hotel,
Denver. Information: (303) 455-7161.

May 21—Independent Media Producers Association
seminar, “How to Do Business. . . Advocacy Groups.”
Gangplank, Washington. Information: (202) 466-2175.

May 24—Academy of Television Arts and Sciences
forum luncheon with Robert Bennett, senior VP, televi-
sion broadcasting and production, Metromedia InC.
Century Plaza, Los Angeles. Information: (818) 506-
7880.

May 27-June 1—27th American Film Festival, docu-
mentary, short film and video festival sponsored by
Edwcational Film Library Association, Roosevelt ho-
tel, New York. Information: (212) 227-5599.

May 28-30—10th annual “Hyannis Conference” for in-
vestors and investment analysts interested in telecom-
munications and information industries, sponsored by
Electronic Industries Association. Dunfey’s hotel,
Cape Cod, Mass. Information; (202) 457-4937.

May 28-31—Public Telecommunications Financigl
Maragement Association annual conference. Hyatt
Regency, New Orleans. Information: (803) 799-5517.

m May 29—Golden Jubilee Commission on Telecom-
munications conference, “At the Crossroads—Tech-
nology vs. Regulation in Mobile Radio and Enhanced
Computer Services.” Keynote speaker: Lionel Qlmer,
undersecretary of commerce for international trade.
Mayflower hotel, Washington. information: {202) 955-
4687.

May 30-June 1—International Visual Communication
Conference, sponsored by University of Pennsylva-
nia’s Annenberg School of Communications. Hilton ho-
tel, Philadelphia. Information: (215) 898-7037.

May 30-June 1—Television Bureau of Advertising
sales staff meeting. Rye Town Hilton, Rye, N.Y.

—
June

June 1—Second annual Broadcasting-Taishoff semi-
nar, “designed to idenlify and inspire future feaders of
television news,” sponsored by Sigma Delta Chi Foun-
dation, with grant from Broadeasting-Taishoff Foun-
dation, honoring memory of Sol Taishoff, late founder-
editor of Broadcasting. WBBM-TV, Chicago.
Information: (312) 649-0224.

June 2-4—CBS-TV promotion executives conference.
Vista International, New York.

June 2-5—National Cable Television Association an-
nual convention, including National Cable Programing
Conference. Las Vegas Convention Center, Las Vegas.

June 2-5—JCPenney-University of Missouri \elevi-
sion workshop. School of journalism, UM, Columbia,
Mo. Information: (314) 882-7771.

June 2-5_ABC-TV promotion executives confer-
ence. Hamilton, Itasca, Il

June 2-8—Sixth Banff Television Festival, annual inter-
national event recognizing “excellence in TV fiims and
programs.” Banff, Albera. Information: (403) 762-
30860.

June 4-6—NBC-TV promotion executives confer-
ence. Hyatt Regency, Chicago.

June 4-7—Satellite communications. course offered
by Continuing Education Institute, nonprofit organi-
zation providing professional development in engi-
neering and applied science. Amfac hotel, Los Ange-
les.

June 6-8—/owa Broadcasters Association annual con-
vention. Cedar Rapids, lowa.

June 6-9—Broadcast Promotion and Marketing Ex-
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ecutives/Broadcast Designers Associgtion annual
seminar. Hyatt Regency, Chicago.

June 6-12—Montreux 1985, 14th International Televi-
sion Symposium and Technical Exhibition. Montreux,
Switzerland. Information: PO. Box 97, CH-1820 Mon-
treux, Switzerland.

June 8-11—American Advertising Federation nation-

al convention. J.W. Marriott, Washington.

June 9-11—Microwave Communications Association
annual convention. Ramada Renaissance hotel, Wash-
ington. Information: (301) 464-8408.

June 9-12—Missouri Broadcasters Association
spring meeting. Rock Lane Lodge on Table Rock Lake,
Branson, Mo.

June 10—Presentation of Monitor Awards of Videotape
Production Association. Lincoln Center. New York
State Theater, New York.

June 10-12—Fourth annual International Radio Festi-
val of New York, radio program competition. Sheraton
Center hotel, New York. Information: (914) 238-4481.
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AM ideas

EDITOR: | should like to tender my private
opinions about the use of new AM frequen-
cies extended to 1705 khz.

New grants should be limited to nondirec-
tional operations, with power not to exceed
5 kw. This will restrict the number of new
frequencies available for handout and will
conform more closely with the probably in-
disputable fact that we really don’t need
more AM stations in the continental U.S.A.
Furthermore it will keep costs down: mini-
mum real estate for a single stick and its
radials,

First choice should go to operators of FM-
only tacilities. They are likely to continue to
prosper into the perceptible future and will
be in a better position than most to channel
support to these new AM properties with
listenership for a time approaching zero.

Give the educators first crack at those AM

openings, as has been suggested.

Grant no license except for a committed
all-stereo operation. The commission has
done enough already to foul up the whole
future of AM stereo. The least it can do is
assure that this one part of the spectrum be
totally stereophonic.

Institute doubly rigorous standards for fi-
nancial ability but on a long-term basis. No
one should fail to realize that this is going to
be one of the most traumatic 10ss situations
since the promotion of UHF television. (Not
in absolute terms of course, but illusions are
not in order. }—Arnold Hartley, Key Broad-
cast Management Inc., Garden City Park,
NY.

Voice from the past
EDITOR: The scathing reference to me in

your “Local Option” editorial of March 4
may have been prompted by your assump-
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tion I canceled my subscription. Not so. It is
now coming to me as part of a bulk order in
the Department of Communications Studies,
University of Iowa.

Although I am currently hip-deep in what
you call “the conventional society” from
which you credit me with having successful-
ly escaped, I do plead guilty to retaining the
currently discredited notion that the “public
interest” standard has not yet been repealed
by the Supreme Court, Congress or FCC.

Is it possible you, once again, protest oo
much?—Nicholas Johnson, University of
fowa, Iowa City.

Fee talk

EDITOR: | would like to comment on your
March 11 editorial (“Apples and oranges™),
concerning the use of fees to cover the cost
of regulation. I applaud your stance concern-
ing the use of fees by the FCC. Summary
rejection of fees is a poor response 10 a pro-
posal that may have benefits.

I would, however, urge you to alter your
rationale for your decision to oppose spec-
trum fees. You state that “there 1s no reason
to pay anything for the use of spectrum that
is neither depleted nor defaced by use and
indeed contains nothing of value until a sig-
nal is put into it.” This is an extremely poor
argument to justify your position since the
spectrum is not a free good. There is a posi-
tive cost when a licensee uses spectrum
space and that cost is that someone else is
excluded from using the space. This notion
of cost is what economists term opportunity
cost and it is a very useful way to see why
spectrum space has value.

Something has value if there is a demand
for that good. Licensees desire to use the
spectrum, and whether or not a particular
licensee is allowed to transmit, the spectrum
still has value either because another licens-
ee is using the space or because this licensee
is precluding another from the use of the
spectrum.

If you decide that you are against license
fees for spectrum use you must decide upon
another rationale, such as only the very
wealthy would have access to the spectrum
if the market were to determine the value of
the spectrum. Therefore, it would be in the
public interest to allocate spectrum space
through some other mechanism. This way,
you will at least have a chance to argue
against a free market-oriented economist.—
Martin F. Grace, research associate, Univer-
sity of Florida College of Business Adminis-
tration, Gainesville, Fia.
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“We had to get the architect in after we hired Selcom as a Rep.”

What every station manager desires is market. And, as part of Selkirk Communications,
a sales line that can [iterally raise the roof. we bring enormous resources to each and every
A soaring sales line indicates growth. But, in problem.
a market that becomes more competitive It's why we've been able to move our member
every day, it's hard enough just to maintain stations off the status quo, increase their billings
the status quo. and send their sales figures straight through the
That's when a really good rep, a rep like roof.
Selcom, makes the difference. If you're suffering from sedentary sales, let us
Like most effective reps we're hard working put some excitement in your conference room.
and persistent. But, for us, hard work and persis- Call Vincent A. Gardino at Selcom Radio.

tence are just good places to start. We go further.
We understand the individual station and that
station's market. We find new ways of tapping the
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In Washington and Wall Street:
Waging the high-stakes battle for Storer

FCC, Capitol Hill at odds

on whether unfriendly transfer
can bypass rigorous review;
staff’s action up for approval
or modification this week;
insurgents consolidate position

At a meeting last August between the man-
agement of Storer Communications Inc¢. and
securities analysts, in the audience were
partners of the investment banking firm of
Gollust & Tierney. At the time, Peter Storer.
chairman of the Miami-based MSO and sta-
tion group owner, did not know the names of
Keith R. Gollust, Paul E. Tiemey and Au-
gustus K. Oliver 11, but he does now. They
are threatening to remove him from leader-
ship of the company started by his father and
place the seven television stations and cable
systems serving |.5 million subscribers on
the auction block for a price roughly estimat-
ed at $2 billion.

As events gathered speed last week, it
seemed that the proposed liquidation of
Storer will be the first full test of whether
broadcasting is different from other indus-
tries by virtue of its public service and regu-
lated status. or whether it is, like oil and
other industries. just another asset play. As a
result, the shareholders of Storer may not
have the final say in the matter. The courts
were brought in last week to review allega-
tions of insider trading and takeover regula-
tion violations, and such congressional
heavyweights as Representatives John Din-
gell (D-Mich.), Tim Wirth {(D-Colo.) and
Senator Barry Goldwater (R-Anz.) saw fit to
issue their own warnings to the FCC, where
the case is now getting priority attention.

As things stand now, the Committee for
Full Value of Storer Communications—as
the Gollust & Tierney group calls itself—
may yet be able to pursue its plans to take
over Storer, but it will have to tiptoe through
a regulatory minefield on the way.

Indeed. the ink on the FCC staff's ruling
clearing the way for the commitiee to seek
the votes of other shareholders to elect its
slate of directors at the company’s May 7
annual meeting was hardly dry (BROAD-
CASTING, April 1) when Storer asked for a
stay of the staff action and review by the full
commission, requests that drew the support
of citizen groups (see page 132). Late lasi

Thursday (April 4), the FCC rejected
Storer’s request for a stay. But it also said it
anticipated acting on Storer’s application for
review by this Friday (April 12).

The commission has been known to take a
dive when Congress steps into the ring. But
word had it last week that a solid majority of
the  commissioners—Chairman  Mark
Fowler, Commissioner Mimi Dawson and
Commissioner Dennis Patrick—had given
its support to the staff's action. *“That’s why
Fowler directed the staff to write the item the

grant of the relief Storer has requested also
would appear to preclude the committee
from seeking to wage its proxy battle at the
May 7 annual meeting.

In his letter to FCC Chairman . Mark
Fowler last week, Dingell said he was “dis-
turbed” by the commission staff's action and
asked that Fowler stay the effectiveness of
that decision pending full commission re-
view. “The staff decision in the Storer case
that a change of directors following a proxy
fight is not a transfer of control is merely an

Chairman Storer

Coniston pariners (I-r} Keith Gollust,
Paul Tierney and Augustus Oliver I

o

way it did,” one FCC source said.

A lot could be at stake in the commission’s
ruling. and not only for Storer and the group
of Storer stockholders that wants to take
over that company’s board of directors. If
the commission grants Storer s requested re-
lief and requires the filing and grant of long-
form transfer applications (FCC Form 315),
which are subject to a 30-day holding period
and petitions to deny, “prior to assumption of
control of Storer’s present board by new di-
rectors nominated by the committee,” it
would, for practical purposes, “make proxy
fights inapplicable to broadcast corpora-
tions,” one FCC source said. (Another FCC
source who believed that the committee
should be required to file a Form 315 disput-
ed that characterization. But that source con-
ceded that requiring the filing of Form 315’
would erect a “barrier” to proxy battles.) A
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individualized and subjective interpretation
of the commission’s responsibilities under
{Section] 310(d) [of the Communications
Act],” Dingell said.

“This stay is especially important in light
of the staff’s further decision to grant the
application for transfer of control of Storer,”
Dingell added. “It is one thing to attempt to
remain neutral in the contest for control of
Storer by not reaching the question of
whether new Storer board members commit-
ted to a substantially different operational
philosophy would be new broadcast licens-
ees. It is quite another to determine, as the
staff did. that any transfer of control poten-
tially involved in the Storer proxy fight
would serve the public interest, convenience
and necessity. This further step in the staff
decision amounts to prior approval of a
transfer of control over major broadcast in-
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terests without any examination of the quali-
fication of the transferee and without any of
the procedural protections such as petition to
deny mandated by Congress. This is not a
neutral posture; rather, it involves the com-
mission directly in the proxy fight on the
side of those challenging the existing board
of directors.”

In another letter to the commissioners,
Goldwater; Senator Emest Hollings (D-
§.C.), ranking minority member on the Sen-
ate Commerce Committee; Senator Robert
Kasten (R-Wis.), and Senator Wendell Ford
(D-Ky.) said they believed the commission
staff’s ruling “could set a dangerous prece-
dent.” They said they particularly ques-
tioned the staff's position concerning where
control of a corporation lies and who in the
corporation is responsible for meeting the
public trustee requirements of the law. ““You
have stated that you believe the commission
should act as an impartial umpire and should
neither encourage nor discourage parties in
corporate maneuverings,” the senators said.
“We agree. However, we believe the com-
mission staff’s decision falls short of that
goal.”

Another letter to the commissioners—this
one signed by Representatives Edward Mar-
key (D-Mass.), Mickey Leland (D-Tex.),
Mike Synar (D-Okla.), Henry Waxman (D-
Calif.), Cardiss Collins (D-II1.), John Bry-
ant (D-Tex.}, Billy Tauzin (D-La.), Jim Slat-
tery (D-Kan.) and Jim Bates (D-Calif.), all
members of the House Telecommunications
Subcommittee—said the commission should
have in place a “comprehensive policy” on
transfers of corporate control in mergers,
tender offers and proxy solicitations for li-
censees. “The commission staff's decision,
made without the benefit of any opportunity
for public comment, could set a precedent
governing commission policy on these criti-
cal issues for years to come,” the congress-
men said. “We believe you and your col-
leagues should address and resolve these
matters in a more deliberate fashion, and not
on an ad hoc basis.”

Senator William Proxmire (D-Wis.) con-
curred. In another letter, Proxmire said he
also believed that the full commission, not
the staff, “should address and resolve these
matters in a sober and deliberate fashion, not
on an ad hoc basis.”

In his own letter, House Telecommunica-
tions Subcommittee Chairman Timothy
Wirth (D-Colo.) said he agreed with the “ba-
sic thrust” of the commission staff’s ruling
“insofar as it is aimed at assuring that the
commission’s role does not interfere with the
ability of the shareholders of a company to
express their will in a proxy contest as to
how the company could best be managed.”
But Wirth asked that the commission set
aside the staff ruling, decline to act on the
committee application for the time being,
“and develop general policy guidelines set-
ting forth the degree of scrutiny and the time
frame for review to be followed in this and
future proceedings which may arise involv-
ing battles for corporate control of mass me-
dia companies.”

(Wirth, according to an aide, also believes
it important that the commission not use a

notice of inquiry or other “long drawn out
proceeding” to set those policies, since that
might have the effect of blocking proxy con-
tests and tender offers for years.)

Wirth added that he took “exception” to
the timing of the staff action. “By granting
the application of the dissident group when it
did, the commission may have allowed itself
to be used by one side in a proxy fight,”
Wirth said. “The staff decision essentially
grants a stamp of commission approval to a
particular shareholder faction going into a
proxy fight—a government sanction that a
dissident shareholder group pursuing a
proxy contest would not have if this were a
fight for management control of a company
in some other industry. Thus, by accepting
and approving the application of the dissi-
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dent shareholder group at the point it did, the
commission may well have created the ap-
pearance of not maintaining strict neutrality
by reaching a decision at 2 time that is par-
ticularly advantageous for the challenging
group.

“If this pitfall is to be avoided, whatever
level of commission scrutiny is called for
(i.e., whether it is long form or short form
review), it should be undertaken only after
the proxy contest has been fought and decid-
ed. Similarly, the review of a change of con-
trol resulting from a hostile tender offer
should occur essentially after the tender of-
fer has been completed. If the very impor-
tant scrutiny of the qualifications of potential
licensees is conducted in this fashion, not
only can the critical public interest responsi-
bilities of the commission be fulfilled, but
the agency can avoid becoming either a
shark repellent in the corporate marketplace
or an inadvertent cheerleader for one side of
a corporate fight,” Wirth said.

In yet another letter, Representatives Mat-
thew Rinaldo (R-N.J.), ranking minority
member on the House Telecommunications
Subcommittee, and Michael Oxley (R-
Ohio), also a subcommittee member, said
they believed the issues raised in the case
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involved “extraordinarily important public
policy issues” that should be decided by the
commissioners themselves, not the commis-
sion staff. “Unfortunately, the staff’s action
has been viewed by some as benefiting the
bidding party. We view this as unfortunate
and believe that complete impartiality must
exist in all phases of 